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Women at the Center of the Global Alzheimer’s Epidemic
Five-Country Survey and Women & Alzheimer’s Panel
Highlight the Unique Impact of Alzheimer’s on Women

PARIS, July 18, 2011 — Today the Alzheimer’s Association® in conjunction with GE Healthcare held
a “Women and Alzheimer’s: A Global Perspective” panel discussion during the Alzheimer’s
Association International Conference 2011 (AAIC). The event brought together leaders in the
Alzheimer’s field and revealed new data from “The Value of Knowing Survey” (Survey)
commissioned by Alzheimer’s Europe and administered by Harvard School of Public Health. The
findings explored the impact of Alzheimer’s disease on women and highlighted some of the different
perspectives women have about the disease compared to men in France, Germany, Spain, Poland and
the United States.

36.5 million people worldwide are estimated to be living with dementia. The new data from the

multi-country survey revealed:

e In all countries women were more fearful of getting Alzheimer’s compared to other diseases,
second only to cancer and women in France were 15 percent more afraid of developing
Alzheimer’s than their male counterparts.

e Likewise, women in all five countries were more concerned than men about a loved one
developing Alzheimer’s.

e Almost 60 percent of women in the United States and nearly 50 percent of women in France
were aware that Alzheimer’s is a progressive and fatal disease.

e Women in all countries, the highest being 90 percent of women in Spain, believed that
government spending on Alzheimer’s research should be increased, the lowest being nearly 70
percent of women in Germany.

e Women in all countries were more likely than their male counterparts to be involved in day-to-
day care. In Poland there was more than a 10 percent difterential.

e In addition to providing the day-to-day care, women in France and Poland were significantly
more involved in the decision-making and financial support of the person living with Alzheimer’s
disease.
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e Should men or women develop Alzheimer’s, the largest percentage of respondents identified their
spouse as the person who would be responsible for their primary care, with men identifying their
wives 6-18 percent more often than wives identifying their husbands. In Spain there was an 18
percent difference. Also of interest was that women were more likely to rely on children or paid
caregivers outside the family than men.

e Despite the fear of the disease and the fact that women are more often caregivers, women in
France and the United States appear to be more optimistic that an effective treatment for
Alzheimer’s will be developed in the next five years, 71 and 76 percent respectively.

“With statistics consistently pointing to the fact that more women are living with Alzheimer’s and
caring for people with Alzheimer’s, it is clear women are disproportionately affected by this disease,”
said Angela Geiger, Chief Strategy Officer of the Alzheimer’s Association. “These insights reinforce
the conclusions published in The Shriver Report: A Women’s Nation Takes on Alzheimer’s which found
the impact of Alzheimer’s on women is significant. The perspectives we see in this survey must
prompt thoughtful conversations about Alzheimer’s with our friends, family members and
government officials to change the trajectory of Alzheimer’s disease.”

“The data pointing to the number of people living with Alzheimer’s and the impact on those
providing care is enormous, translating into overwhelming human and financial costs,” Pascale Witz,
president and CEO for GE Healthcare’s Medical Diagnostics business. “At GE Healthcare we are
driving innovation in the industry by focusing our eftorts in Alzheimer’s disease on earlier diagnosis,
with research into new imaging compounds, new technologies and biomarkers. With early diagnosis
comes earlier treatment and the potential for delays in disease progression.”

Bringing this conversation to life during the Alzheimer’s Association’s “Women and Alzheimer’s: A
Global Perspective” panel discussion sponsored by GE Healthcare, an expert panel shared their
unique perspective about the dramatic impact of Alzheimer’s on women including:

e Angela Geiger, Chief Strategy Ofticer, Alzheimer’s Association, Chicago, IL, USA

e Lynda Hogg, Alzheimer’s Disease International Board of Directors, Alzheimer Scotland Council
and person living with Alzheimer’s disease, Edinburgh, Scotland

e Princess Yasmin Aga Khan, National Board of Directors, Alzheimer’s Association, New York
NY, USA

e Dr. Miia Kivipelto, Aging Research Center at the Karolinska Institute, Stockholm, Sweden

e Dr. Nancy Snyderman, Chief Medical Correspondent, NBC, New York, NY, USA

e Pascale Witz, President and Chief Executive Officer, GE Healthcare Medical Diagnostics,
Amersham, UK

About AAIC

The Alzheimer’s Association International Conference (AAIC) is the world’s largest conference of its
kind, bringing together researchers from around the world to report and discuss groundbreaking
research and information on the cause, diagnosis, treatment and prevention of Alzheimer’s disease and
related disorders. As a part of the Alzheimer’s Association’s research program, AAIC serves as a
catalyst for generating new knowledge about dementia and fostering a vital, collegial research
community.



About the Alzheimer’s Association

The Alzheimer’s Association is the world’s leading voluntary health organization in Alzheimer care,
support and research. Our mission is to eliminate Alzheimer’s disease through the advancement of
research, to provide and enhance care and support for all affected, and to reduce the risk of dementia
through the promotion of brain health. Our vision is a world without Alzheimer’s. Visit www.alz.org
or call 800-272-3900.

About the GE Healthcare

GE Healthcare provides transformational medical technologies and services that are shaping a new age
of patient care. Our broad expertise in medical imaging and information technologies, medical
diagnostics, patient monitoring systems, drug discovery, biopharmaceutical manufacturing
technologies, performance improvement and performance solutions services help our customers to
deliver better care to more people around the world at a lower cost. In addition, we partner with
healthcare leaders, striving to leverage the global policy change necessary to implement a successful
shift to sustainable healthcare systems.

Our “healthymagination” vision for the future invites the world to join us on our journey as we
continuously develop innovations focused on reducing costs, increasing access and improving quality
around the world. Headquartered in the United Kingdom, GE Healthcare is a unit of General
Electric Company (NYSE: GE). Worldwide, GE Healthcare employees are committed to serving
healthcare professionals and their patients in more than 100 countries. For more information about
GE Healthcare, visit our website at www.gehealthcare.com.
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